BRAND ELEMENTS
LOGOS

ACTS

Coffee Market

PATTERNS
TENTMAKER

FONTS

LiebeErika Bold
Liebe Erika Regular

Bitter Regular

Aesthetik Script

C:0
M:0
Y:0
K:0

R:255
G:255
B:255
#FFFFFF

GENTILE

C:0
R:35
M:0
G:1
Y:0
B:32
K:100 #231F20
Pantone Black 6 C

STONE

C:18 R:209
M:33 G:168
Y:65 B:109
K:0
#D1A86D
Pantone 466 C

DIRT ROAD

C:2
R:247
M:13 G:221
Y:18 B:203
K:0
#F7DDCB
Pantone 705 C

PISIDIA

C:69 R:65
M:46 G:81
Y:93 B:42
K:42 #41512A
Pantone 4753 C

OLIVET

COLOR PALETTE

HEADINGS
SUBHEADINGS
BODY
DECORATIVE

CYPRUS
C: 23 R:182
M:65 G:105
Y:100 B:40
K:9
#B66928
Pantone 470 C

BARNABAS
C:92 R:11
M:66 G:52
Y:55 B:63
K:52 #0B343F
Pantone 303 C

IDENTITY SYSTEM

COLLATERAL

Cof fee Market
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ABOUT US

IN Seattle
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AS IT IS IN HEAVEN
Tentmakers Coffee Market is founded on the idea
that every area of the world is a mission field for
God’s Kingdom, even our hometowns and U.S. cities.
Tentmakers takes after the biblical tentmaking
missionaries in the New Testament: working in
exchange for housing and food to do God’s mission.
Tentmakers hires brothers and sisters in Christ from
around the world to work at the Coffee Market and
live in Seattle to spread the Word of God through
fellowship, relationship, outreach, and coffee.
Tentmakers partners with Seattle’s local churches
and community organizations to serve anywhere
needed. We also host small businesses and
independent creators in our market, with many of
the profits being donated to those in need in the
Seattle area. Our mission is to use all our resources
and opportunities to make disciples for God.
God’s will be done, in Seattle as it is in Heaven.
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LOGO

PRIMARY LOGO
The main logo for Tentmakers Coffee
Market is preferable in marketing and
branding. It conveys the entire name of
the business. Green lettering and a tan
tent is the original and preferred colors of
the primary logo, but any of the primary
colors in the color palette may be used.
In selective situations, the simplified logo
without the Coffee Market script may be
used. This can be used on merchandise or
smaller logo placements.

SECONDARY LOGO
The secondary logo for Tentmakers
Coffee Market can also be used for
more creative branding and
merchandise. It features the tent
with a small script shorthand
of the name under it. Any of the
primary colors in the color palette
can be used on either element in
the secondary logo.
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Cof fee Market

SIZING

1.5 in.

The size of the logos is extremely
important to maintain readability and
brand recognition. Logos should not be
smaller than the size listed below.

Cof fee Market

0.5 in.

1.0 in.
0.75 in.
0.5 in.

0.25 in.

CLEARANCE
Cof fee Market

Maintaining appropriate space
between the logo and conflicting
text or icons is important for
readability and brand consistency.
Keep the space of the inner tent
triangle between the logo and
conflicting items for the primary
logo. Keep the space of the s
between the secondary logo and
conflicting items. The logos may
overlap on top of brand organic
shapes as listed in the icon section.
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DO’S
Use light text on a dark background.

Use the same color on the type and
tent icon or use different colors in
the primary color palette.

Overlap the logo on a
brand organic shape of a
contrasting color.

Use any color in the
primary color palette.
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DON’TS
Use a drop shadow.

Cof fee Market

Put Tentmakers and Coffee
Market in different colors.

Use a stroke.

Overlap conflicting icons
or elements with the logo.

Use secondary colors or
other colors on the logo.
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ICONS

There are six icons in the Tentmakers brand. These icons can be used
for different design purposes in branding, advertising, and
merchandise. The icons make up the two patterns. The size of the
icons can change and the icons can go off the edge of the page, but do
change the proportions or distort them. The icons can overlap each
other, text, and logos for design purposes, but there are restrictions.
The cross and tent are the only icons that cannot be flipped or rotated.
Each icon can be any color in the color palette, but the individual
pieces of each icon should remain the same color.
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OVERLAPPING
When overlapping icons, ensure they are contrasting.
Only the organic shapes can overlap the logo or text.

DO’S

TEXT

DON’TS

TEXT

TEXT

TEXT

TEXT

TEXT
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TYPOGRAPHY

LiebeErika
Regular

Medium

Bold

Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

LiebeErika Bold is used for
headings and LiebeErika Regular
is used for subheadings. For
both headings and subheadings,
use capitalized text with leading
at 50. LiebeErika can be used for
other text purposes, but only
text less than one paragraph.

Aesthetik Script
Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789
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Aesthetik Script is used for
decorative purposes only.
Statements using Aesthetik
Script should less than a
short sentence, around 5
words or less. Aesthetik
Script should never be used
with only capitalized text.

HIERARCHY
HEADINGS

ALIGNMENT
Left justification is primarily used and center
alignment is used sparingly, mostly for headings.
Right or justify all lines are never used.

SUBHEADINGS
Body

Decorative

Bitter
Regular

Italic

Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Bitter Regular is used
for body font and
captions. Bitter should
rarely be used for other
branding situations.
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COLOR PALETTE

CYPRUS
C: 23 R:182
M:65 G:105
Y:100 B:40
#B66928
K:9
Pantone 470 C

PRIMARY COLORS
The main colors for the
Tentmakers brand are
the preferable colors to
be used in the logos,
advertising, packaging,
and merchandise.

OLIVET
C:69 R:65
M:46 G:81
Y:93 B:42
K:42 #41512A
Pantone 5743 C

DIRT ROAD
C:18 R:209
M:33 G:168
Y:65 B:109
K:0
#D1A86D
Pantone 466 C

GENTILE
C:0
M:0
Y:0
K:0
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R:255
G:255
B:255
#FFFFFF

STONE
R:35
C:0
G:1
M:0
B:32
Y:0
K:100 #231F20
Pantone Black 6 C

PISIDIA
C:2
R:247
M:13 G:221
Y:18 B:203
K:0
#F7DDCB
Pantone 705 C

BARNABAS
C:92 R:11
M:66 G:52
Y:55 B:63
K:52 #0B343F
Pantone 303 C

SECONDARY COLORS
The secondary colors should be
used in the Tentmakers brand
to emphasize the primary
colors. These colors can be used
for any advertising, packaging,
or merchandise, but are not to
be used for logos.
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PATTERNS
TENTMAKER
Tentmaker is the primary pattern
in the Tentmaker brand. It features
each of the icons and colors of
the Tentmaker brand. It is
displayed on a Gentile background.
The background or color of each of
the elements in the Tentmaker
pattern should not be changed.

ACTS
Acts is the secondary pattern in
the Tentmaker brand. It features
two of the organic shape icons
in the Tentmaker brand. The
background is Dirt Road and the
two icons are Olivet and Cyprus.
The background or color of each of
the elements in the Acts pattern
should not be changed.
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IMAGERY

COLLATERAL MATERIAL
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SOCIAL MEDIA
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